SIDL S 5wl =g 5330

Cub )0y yuol
L T ¥ PUTT FLICEER VI PV
Sabourtinat.ir



Y . . - “ “
o (3t sty 3o 3hen Hb Ly Bualad) a1l e po Jos

ng.?!):w!
v KSR PRYGVE -9 l
bl sl | P
Y s (55 540l x
=L lsb
REJORYAPES (6515 Cuoy3
S ) ) o 2 e
Jgasxo ) > OB o e
V98
A’.’:Lbl.ﬁ)' < > u‘:’.M o g0
2U,l3b (§ls
P98 Co e




Coply (25 50 oSl Syl g b Al yu5eud g puais wiy] B

39 oo Sl (5 i S g B j0 Wy 3l Gpgal ] jo 4T ulladue

3,10 3¢9 095 23 0 Jeazme 3l ool (L3 Sy S (g i a5 Cunl STyol #
at98 (5ilw iy 08,5 Jare Jparme o 5l 513 5z 4 Jpaze oS gun] b 4







ISl (5 s yolic Jald Sl Cubol.\.u.u‘

Brand


http://modir.tv/wp-content/uploads/2014/05/branding-1-is-more-than-logo-1-1.jpg
http://modir.tv/wp-content/uploads/2014/05/branding-1-is-more-than-logo-1-1.jpg

WHAT YOU
CAN SEE

Source: Davidson, H. (1997) Even More Oforshe Markotng.
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Think & Feel?

Hear? See?

Say & Do?

Pain Gain
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Practical way of Easy to use, lsmy datasecure?  ym) <ol have
paying clear application privacy?
Think & Feel? Losing cards is way
isitworth Doesit workin more frequent than
o payingit? every business? smartphones
itis only about Peopie have lots of
- : discounts or legacy
tting organized
S S ‘ cards
Hear? See?
(( =,
twilhelpmealot,as! is§ People loses their cards
traveialot ':r:sngsat"‘ 3 and have to wait a lot for
very practical having new ones
New technologies
oS ST Pays each time less improvements
discounts that is in cash
worth to payit . Say & Do?
|value !"E.me'ness |am atways on 2 hurry
Ivalue when buying with my and lose s0 many
organization loyalties cards discounts
Pain Gain
P""acy concern Organization need detected
Price concern Accessibiity and effectiveness need detected
Problem with people being older

New technologies impact A
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Price

/ARA
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prices
Everyday Low.guality,
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ZARA “Objectives”

/

High Fashion
~
ZARA HOLLISTER
nEERILEAV
TOPSHOP Superdry.
o
Low il foss High
Price  \JARKS Price
SPENCER
SPORTS
DIRECT com
\ Low Fashion

-

Analysis map of Zara

Adapted from the Survey.
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Perceptual Map of Soft Drinks

Strong Caffeine

No Sugar
High Sugar

Diet Mt Dew

No Caffeine
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(Brand Identity Prism) aip cagm jgiia

Externalisation
Relation
uonesijeusau|

Constructed receiver






Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

( PICTURE OF SENDER \
Physique Personality
High quality, fashion, Trendy, fashionable,
long-lasting design. young, lip-to-date.
S =
= Relationship Culture =
=< Good quality, affordable European (Norwegian), g
:.::' prices. international, exoticism, >
= exclusion. ~
[+ >
."_* =
- 2
Reflection Self-lmage
Suitable for everyone, Stylish, exclusive,
style. unique,

k PICTURE OF RECEIVER J



Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

PICTURE OF SENDER \

~

Physique
Prancing horse, red color,
italian flag, yellow shield.

Personality
Classy, ambitious,
athletic, dominant,

flamboyant.
(- 2
2 Relationship Culture =
< Exclusive, bonding. Formula One, luxury, g
d italian. >
s =
N
:
x Ferrari 4
Reflection Self-image
They are wealthy, middle- | am the elite, | want to
aged men to express their be the best.

k social status. )
PICTURE OF RECEIVER




Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

( PICTURE OF SENDER

Physique
Rapid reaction, high
flexibility, market

Personality
Confident mature,
stylish, aggressive,

orientation. unpretentious.
5 . : =z
= Relationship Culture =
X Trustworthy, quality, fair European (Spanish), 3
= exchange of value. international, good ':3
= relationship with ]
5 customers. ]
" o
x 2

Reflection Self-lmage

Style, individualism. Confident, fashionable,

unique.

k PICTURE OF RECEIVER )



Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

( PICTURE OF SENDER \

Physique Personality

Think different, logo- Cool, simplicity,

symbol, easy access GUI, innovative.

microcomputer.
3 =
= Relationship Culture =
< Friendliness, emotional, Believe in bringing g
3 heartfelt connection. change, power to people r::
= through technology, US ~]
é culture. >
i =

Reflection Self-lmage

Self enhancement, Younger brand, fun,

connected. making customer feel

\ : special, free thinking. )
PICTURE OF RECEIVER



Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

PICTURE OF SENDER

Personality
Natural, soft and friendly.

Physique
Soft colors: white and blue,
dive symbol, drop shaped

packaging.
s Z
2 Relationship Culture =
< Close to women, make Trust, universal, no 2
3 them feel consider with g stereotypes, down to rx:
= nho distintion. Redefine a earth. ~]
& the true beauty. <. >
- ~— :
w =

Reflection Self-lmage

Natural and confident Confident, beautiful,

modern women. inspired.

k PICTURE OF RECEIVER j




Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

PICTURE OF SENDER \

Physique
Product-oriented, quality and wide
range or coffee, soft and cozy
atmosphere: “green” colors.

Personality
Quality-oriented,
traditional, federative.

..................................................................................................................

z —

" e =
S Relationship Culture =
< Proximity, Commitment, 3
3 personalization, respect (human and >
= friendship, conviviality. enviroment). N
-
n =

Reflection Self-lmage

Quality-oriented, perpetuate
traditions, enviroment and
ethically responsible, focus
on human relationships.

Connected (a place to
meet work, exchange),
k Qualitative, Traditional.

PICTURE OF RECEIVER



Dby Cnom jgdia Bigal

BRAND IDENTITY PRISM

r PICTURE OF SENDER

Physique
Women skincare
dedicated to all the

Personality
Very beautiful and
attractive women with

women. sex appeal.
z =
= Relationship Culture =
g Women strongly trust / = Excellence, beauty, g
=  L'Oreal: they use their I O R E AI innovation, expertise. r::
§ products as beauty - N
& partners. PARIS =
o o
i z

Reflection Self-lmage

| can benefit from the expertise and
experience of the worldwide leader
of skincare at an affordable price.

PICTURE OF RECEIVER

Thanks to L'Oreal I'm a beautiful,
independent and powerful
woman. I'm worth it and | want
people to see it.

)




Dby Cnom jgdia Bigal

Constructed source

Physical facet Personality
Colorful |
Plastic quartz watches ity e
Design e
Affordable Innovation
Relationship Culture (value) _
=3
é Swiss made o
3 Your second watch Swatch [festyle §
= . Fashi =
g “Occupy your wrist” asnion ]
@ sport 2.
= 3
w
Reflected customer Self-image
Stylish Trendy
Affordable Design
Cool
Good quality

Constructed receiver
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Sophisticated,

progressive,
and daring

Applying brand identity prism to
Chanel to understand the
multiple facets of luxury identity

Liberated
lifestyle
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